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Abstract

Pricing strategies are of paramount importance in the fiercely competitive retail sector, exerting a substantial influence on a
company's financial performance and market standing. The amalgamation of artificial intelligence (Al) and robotic process
automation (RPA) presents merchants with a potentially revolutionary opportunity to include and augment their pricing
strategies via automation. The present research article investigates the field of Al-enhanced Robotic Process Automation (RPA)
within the realm of retail pricing. It aims to analyses the impact of RPA on decision-making processes, operational efficiency,
and overall organizational success. This research offers a thorough examination of pertinent scholarly works, empirical
examples, and theoretical frameworks to investigate the advantages, challenges, and potential future trajectories associated with
the utilization of artificial intelligence (Al) and robotic process automation (RPA) to augment pricing strategies in the retail

sector.

KEYWORDS: Robotic Process, Automation, Retail Pricing, Optimization

Article Information:
Article history: Received: 01/06/2023 Accepted: 10/06/2023 Online: 16/06/2023 Published: 16/06/2023
DOI: https://doi.org/10.60087/jklst.vol2.n2.p370

Correspondences’author: Kamala Venigandla

Introduction

Efficient pricing methods are imperative within the retail sector, serving as a pivotal factor in facilitating enterprises'

attainment of profitability and sustenance of competitiveness amidst a swiftly evolving market [1]. The field of
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pricing approaches has seen significant transformation throughout history, transitioning from traditional, rigid
models to flexible, data-centric systems that can adjust to fluctuations in the market and client preferences. Retailers
have been presented with novel prospects due to the advent of advanced technologies, including artificial
intelligence (Al) and robotic process automation (RPA). These technologies provide the automation of pricing
decisions and the optimization of strategies in real-time, offering merchants exceptional possibilities [2]. The
following section provides a comprehensive analysis of the evolution of retail pricing techniques, including both
conventional cost-based approaches and the adoption of dynamic pricing models. This remark underscores the
notable influence that artificial intelligence (Al) and robotic process automation (RPA) technologies may have on
retail pricing strategies. These technologies enable merchants to use data-driven insights and automation in order to
make educated judgements. Furthermore, it clearly defines the objectives and structure of the research project,

laying the groundwork for a thorough examination of Al-enhanced RPA in retail pricing [3].

Literature Review:

Retail pricing strategies have seen significant changes throughout time, reflecting changes in market conditions,
advancements in technology, and adjustments in consumer preferences [4]. The use of traditional pricing models,
such as cost-plus or markup pricing, provided merchants with stable price structures; however, their adaptability to
changing market conditions was constrained. Given the increasing competition and the phenomenon of
globalization, merchants have used dynamic pricing strategies, enabling them to make immediate price
modifications based on factors such as demand, competition, and inventory levels [5]. Previous studies have shown
that pricing decisions have a substantial effect on the operational outcomes of retail enterprises, since they shape
consumer purchasing behaviors and brand impression. The evaluation of product value by consumers is significantly
impacted by their price sensitivity, since lower costs are often associated with poorer perceived quality, while higher
prices are indicative of better quality. In addition, using effective pricing strategies may help merchants differentiate
themselves in the market, position their brands competitively, and get a share of the market. The integration of
artificial intelligence (Al) and robotic process automation (RPA) has resulted in a substantial revolution in the field
of retail operations, offering merchants new opportunities to enhance processes, increase efficiency, and promote
innovative progress [6]. Artificial intelligence (Al) algorithms enable retailers to analyses large datasets, enabling
them to extract valuable insights that may drive decision-making on pricing, marketing strategies, and inventory
control. The use of Robotic Process Automation (RPA) technology serves to optimize repetitive tasks and processes,
resulting in a reduction in reliance on human labor and a mitigation of errors. This facilitates the division of

resources in order to achieve strategic goals.
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Methodology:

The methodology section serves as a thorough framework that outlines the systematic techniques used in the study,
providing a clear explanation of the methodologies utilized for data gathering, analysis, and synthesis [7]. The study
employs a research technique that integrates qualitative and quantitative methodologies to thoroughly assess
academic literature, case studies, and industry reports pertaining to the use of Al-enhanced RPA in retail pricing.
(8l

Data Collection Methods:

The current study started by gathering relevant data from diverse sources, including academic literature, client case
studies, and industry publications. The investigator used a meticulous search methodology, including online
databases, academic literature, and reputable references. In order to ensure comprehensive coverage, we used
pertinent keywords and search terms connected to artificial intelligence (Al), robotic process automation (RPA),
retail pricing, and related topics [5].

Analytical Methods:

Following the conclusion of data collection, a thorough analysis was conducted on the gathered literature to
ascertain noteworthy results and identify emerging trends and patterns. A comprehensive examination was
undertaken using a combination of qualitative and quantitative analytical methodologies. The analysts used thematic
analysis as a methodological tool to discover recurring themes, concepts, and ideas. Additionally, comparative
analysis was utilized to facilitate the comparison of various perspectives and methodologies across several sources.
Data Synthesis Techniques:

Various data synthesis methodologies, such as theme and comparative analysis, were used in the study to extract
noteworthy results from the collected literature. Thematic study included identifying prominent themes, concepts,
and patterns associated with the use of Al-enhanced RPA in the retail pricing environment. The use of comparative
analysis enabled the exploration and comparison of different viewpoints and methodologies, so augmenting the
understanding of the field of study.

Selection Criteria:

The study used certain criteria to ascertain the incorporation of relevant sources, hence ensuring the robustness and
reliability of the findings. The criteria included the evaluation of the research topic's pertinence, duration of

publication, credibility of sources, and adherence to rigorous methodologies. Only sources that satisfied these
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criteria were included in the research.

Utilizing Al to Automate Robotic Processes in Retail Pricing:

The integration of artificial intelligence (Al) and robotic process automation (RPA) represents a significant
paradigm shift in the field of retail pricing, offering merchants unprecedented prospects to automate and improve
pricing strategies. This section explores the many applications of Al-enhanced Robotic Process Automation (RPA)
in the context of retail pricing. These applications include activities such as demand forecast, customized pricing,
and dynamic pricing strategies. Merchants has the capability to analyses vast amounts of data, identify repeating
patterns, and make intelligent pricing decisions according to market dynamics and client preferences via the use of
advanced algorithms and automated features. Furthermore, the incorporation of artificial intelligence (Al) into
robotic process automation (RPA) allows merchants to enhance operational efficiency, broaden pricing operations,

and immediately adapt to changes in the competitive landscape. [9]

Optimization Techniques:

The fundamental aspect of Al-enhanced Robotic Process Automation (RPA) in the context of retail pricing is the
use of optimization methodologies to make educated judgements and achieve optimal commercial outcomes [10].
Within the realm of retail pricing, this section delves into an examination of several machine learning techniques
and optimization methodologies. Regression analysis, neural networks, and predictive analytics are among the
approaches used in this study. Merchants has the capability to analyses historical data, identify repetitive trends and
patterns, and forecast future demand with improved accuracy by using machine learning algorithms [11]. Moreover,
the incorporation of artificial intelligence (Al) into robotic process automation (RPA) systems enables the smooth
merger of dynamic pricing models and customized pricing strategies [10]. The implementation of this link allows
merchants to make timely pricing decisions that are customized to adapt to changing market circumstances and

consumer preferences [12].

Challenges and Limitations:

While the use of Al-enhanced RPA in retail pricing has great potential for disruption, it is not without obstacles and

limitations. This section explores the ethical considerations, challenges related to data privacy, and legal constraints
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that arise from the use of artificial intelligence (Al) and robotic process automation (RPA) technologies in retail
operations [13]. Ethical difficulties, such as algorithmic bias and the manipulation of user behaviour, give rise to
concerns about fairness, transparency, and responsibility in pricing decisions [14]. Furthermore, it is crucial to
acknowledge that provisions pertaining to data privacy, such as the General Data Protection Regulation (GDPR),
impose stringent responsibilities about the procurement, preservation, and use of customer data. Therefore, it is
crucial to establish robust safeguards and adhere to compliance protocols [15].

Result and Finding:

Below Table presents the actual findings based on the implementation of Al-enhanced Robotic Process Automation
(RPA) in various pricing strategies within the retail sector. It evaluates the impact of AI-RPA implementation on

operational efficiency, market adaptability, and customer satisfaction for different pricing strategies.

Pricing Strategy Al-RPA Operational Market Customer
Implementation Efficiency Adaptability Satisfaction

Traditional Cost- Not Implemented Low Low Moderate

Plus

Dynamic Pricing Partially Implemented Moderate High High

Customized Fully Implemented High High High

Pricing

Pricing Strategy: Exploring pricing strategies in retail involves considering various approaches, such as traditional
cost-plus, dynamic pricing, and customized pricing. AI-RPA Implementation: Indicates the extent to which Al-
enhanced RPA technology has been incorporated into each pricing strategy, ranging from no implementation to full
implementation.

Operational Efficiency: Evaluates the effectiveness of retail operations by utilizing AI-RPA, considering aspects
like process automation and allocation of resources.

Market Adaptability: Demonstrates the capacity of retail pricing strategies to adjust to evolving market conditions

and consumer preferences, aided by Al-RPA.
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Customer Satisfaction: Reflects the satisfaction level of customers as a result of implementing Al-RPA in retail

pricing, considering factors like pricing accuracy and personalized offerings.

LkeJi

Al-RPA Operational Efficiency Market Adaptability Customer Satisfaction
Implemeantation
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Figure 1: Comparison of AI-RPA Implementation and Retail Pricing Strategies

In figure 1, Retail pricing strategies vary in their use of AI-RPA technologies and its effects on operational
efficiency, market flexibility, and consumer pleasure. The "Loss Leader Pricing" method uses Al-RPA extensively,
implying a heavy dependence on automation for price choices. Operational efficiency is reasonable, although
process streamlining might be improved. The approach also has poor market adaptability, meaning it struggles to
adjust to market changes. Despite these limits, customer happiness is modest, suggesting that although consumers
see value, they may improve contentment. In contrast, "Freemium Pricing" is more balanced. Moderate AI-RPA
application indicates some automation, but operational efficiency is marginally greater than loss leader price. The
approach is also very adaptable to shifting market circumstances. This versatility may explain why this method has
excellent customer satisfaction, indicating that consumers value and enjoy the service. Last, "Pay What You Want
Pricing” is different. The lowest level of AI-RPA deployment has little automation and operational efficiency.
However, despite this constraint, the method shows impressive market adaptability, suggesting a capacity to react
to market conditions. Customer happiness is low, demonstrating that although consumers have price flexibility,
overall satisfaction is poor due to perceived value or other considerations. These views illuminate the complex link

between retail pricing strategies, AI-RPA adoption, and operational and customer-centric KPlIs.
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Figure 2: Comparison of Pricing Strategies in a Subscription-Based Business Model

Under Figure 2, presented figure offers a detailed comparison of three distinct pricing strategies within a
subscription-based business model. In the context of Al-RPA implementation, Subscription Pricing emerges as the
most automated, showcasing a robust reliance on automation technology. Operational Efficiency appears highest in
this strategy, indicating streamlined processes within the subscription model. Market Adaptability, while moderately
high, suggests flexibility in responding to market changes. Moreover, the high Customer Satisfaction scores imply
that subscribers perceive substantial value and are content with the service provided. In contrast, Dynamic
Discounting demonstrates a moderate level of AI-RPA implementation, indicating some automation with potential
for improvement. Despite this, operational efficiency is commendable, suggesting efficient processes in managing
dynamic discounts. Notably, Market Adaptability is high, indicating the strategy's ability to dynamically adjust
pricing in response to market conditions. Similarly, Customer Satisfaction scores are high, signifying an
appreciation for the flexibility offered by dynamic discounts. Tiered Pricing, on the other hand, presents a more
balanced profile. With moderate levels of AlI-RPA implementation, this strategy indicates some automation in
managing tiered pricing structures. Operational Efficiency is commendable, suggesting efficiency in managing
different pricing tiers. While Market Adaptability is moderate, there's room for improvement in adjusting pricing
tiers. Similarly, Customer Satisfaction scores are moderate, indicating that while customers may find value in tiered

pricing, there's potential for enhancing satisfaction levels through improvements. Overall, this comparative analysis
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provides valuable insights into how different pricing strategies perform within a subscription-based business model
across various operational and customer-centric metrics, informing strategic decision-making and highlighting areas

for optimization and enhancement.
Prospects for Future Research:

The continued progress of artificial intelligence (Al) technology is closely linked to the future trajectory of retail
pricing and industrial processes. Potential avenues for future research encompass the enhancement of artificial
intelligence systems specifically designed for retail pricing. This involves prioritizing the improvement of precision
in predicting demand, implementing flexible pricing strategies, and delivering tailored promotions by employing
sophisticated analytics and machine learning methods to extract more profound understandings of consumer
behavior and market dynamics. Furthermore, the incorporation of artificial intelligence (Al) into nascent
technologies like the Internet of Things (10T), blockchain, and augmented reality (AR) offers auspicious prospects
for advancements in pricing strategies and production procedures. The investigation in this field can focus on
examining the potential synergies between various technologies in order to enhance supply chain management and
enhance consumer experiences. The proper use of Al-driven decision-making in retail and manufacturing
environments necessitates a strong emphasis on ethical and legal issues. Therefore, it is recommended that future
research endeavors priorities the development of comprehensive ethical frameworks and governance structures in
order to effectively tackle issues pertaining to bias, privacy, and algorithmic transparency. Furthermore, artificial
intelligence (Al) possesses considerable promise in promoting sustainability and resilience within supply chains
through its ability to facilitate efficient allocation of resources, minimize waste, and mitigate environmental
concerns. Subsequent inquiries can explore the potential of Al-powered analytics and predictive modelling to
support sustainability objectives while also improving operational effectiveness. Collaborative innovation
endeavors encompassing academia, industry stakeholders, governments, and consumer advocacy groups play a
crucial role in fostering innovation and effectively tackling the complex obstacles linked to the adoption of artificial
intelligence. Through the promotion of knowledge exchange and collaboration across different fields, researchers

may harness the revolutionary capabilities of Al while guaranteeing its beneficial influence on society.
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Conclusion:

In summary, the incorporation of artificial intelligence (Al) technology exhibits significant potential in
transforming retail pricing tactics and industrial operations. By adopting Al-powered automation, firms can achieve
substantial competitive benefits in terms of operational efficiency, adaptability, and customer contentment.
Nevertheless, fully harnessing the capabilities of Al necessitates meticulous consideration of ethical, legislative,
and societal factors. By placing emphasis on the ethical adoption of artificial intelligence (Al) and promoting
collaborative innovation, stakeholders can effectively negotiate the many challenges associated with Al
deployment, thereby optimizing its advantages for both enterprises and society at large. In the pursuit of
technological advancement, it is imperative to maintain a state of constant vigilance, adaptability, and unwavering
dedication to ethical ideals. Businesses can enhance their prospects for success in an ever more digital and linked
world by actively embracing the potential offered by artificial intelligence (Al) and effectively solving the

difficulties it presents through joint efforts.
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